
 SUBJECT CURRICULUM OUTLINE 

Media Studies - Year 13 A level. 

Term Topic/Unit of work Knowledge Skills Assessment 
 
Autumn 
Term 1 
 

Paper media 
products.  
Industry differences. 

Understand the modern media 
landscape and where print products fit 
in. Death of print? More complicated 
discussions? 
Mainstream media vs independent 
media and differences in house style 
and production values. 

Apply a knowledge of the state of 
the print industry to a series of 
examples from that industry. How 
newspapers are designed and 
formed in order to communicate 
different messages and meanings.  
Visual interpretation and assessing 
ambiguity. 

What are the 
arguments for and 
against statutory 
regulation of the 
newspaper industry?  

 
Autumn  
Term 2 
 

Newspapers (Daily 
Mail & the i). 
Teen Vogue & The 
Voice online news 

Ownership and funding of different 
media products.  
Difference in audience behaviours 
between the two newspapers. 
Understand the appeal of niche media 
products in the marketplace. How 
certain media products are tailored to 
meet the needs of different groups. 

Deconstruct newspaper front 
pages and linked articles in order 
to determine political bias, key 
messages on particular events, 
groups and places. 
 
Be able to analyse how media 
products for minority groups cater 
to their needs. 
Be able to decipher how signals io 
the Voice and Teen Vogue reflect 
cultural codes. 
 
ABe able to understand audience 
positioning in text and how they 
are constructed to show this. 

How does the Daily Mail 
use content in order to 
target and position the 
audience? (12) 

Explain the influence of 
economic factors on the 
production and content 
of newspapers. 

In your response you 
should refer to your 
Close Study Products 
The i and The Daily 
Mail.  [9 marks] 
 

 
Spring 
Term 1 
 

NEA final drafts and 
amendments. 
Unseen media  

Self and peer assess creative work 
based on mark scheme. 
Make sure that knowledge of the 
theoretical framework is applied to your 
own work.  

Students should be able to reflect 
on what they have created and be 
able to improve their NEA projects 
based on feedback from us.  
They must have designed two 
media products that converge in 
order to meet the needs of a 
specified audience. 

See NEA Briefs Booklet. 
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Spring 
Term 2 
 

Revision of key 
concepts - language, 
representation. 

Synthesise knowledge of how the 
media communicates with audiences 
through various methods. 
Cinematography, mise-en-scene, 
colour, lighting, etc. 

Self evaluate knowledge of the key 
concepts and apply to unseen 
media texts. Watch clips of less 
familiar media pieces and look for 
codes and conventions of that 
genre/form of media. 

Independent Coursework 
production 

 
Summer 
Term 1 
 

Revision, industry, 
audience. 

Synthesise knowledge of how different 
media industries are funded and how 
they distribute their products to different 
audiences. Audience types, industry 
areas, etc. 

Apply knowledge of industry; 
funding, ownership, to a range of 
media products to understand how 
different companies and industry 
areas produce different media 
products. 

 

 
Summer  
Term 2 
 

FInal exam 
preparation 

Understand how the past two years of 
study have built a wealth of knowledge 
that has enabled students to access 
advanced level questions. 

Hone skills of written work based 
on knowledge gained over the two 
years. 

 

 


